A futuristic view:
How technology could
change an industry
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It's broken
Global Identity

The big themes
Fly Away







Travel & Tourism Technology
Summary Video

https://www.youtube.com/watch?v=mvX{NEtQ2hA


https://www.youtube.com/watch?v=mvXfNEtQ2hA
https://www.youtube.com/watch?v=mvXfNEtQ2hA
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* First ever holiday
with mates

 Five go wild in Florida in
a campervan

 BEasy research and booking —
stress free - at the PUB

» EXperiences were compared,
less about price
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 Booked Travel Online, from
mobile, from APP?

» People visit > 20 websites
when planning

» Limited filtering — product
not people centric

» Lots of form filling and data
re-entry — tedious

» Getting there is painful -
congestion




» Takes too long to book
« Hard to customise let alone personalise
» Infrastructure not keeping up







Secure Global Identity — Global Sign On
User controlled — security and filters
Filters - categories / brands / services
Services, apps, transactions, smart agents
Everything is connected

« The digital glue




A global identity will connect everything
Makes life easier

No more form filling
Smarts for Carts




\\ Value moves from
price to convenience 17,
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A\ people will give up
data for their benefit 17




A\ More meaningful —
personalised and tallored 17,
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W\ Content becomes
contextualised 17,
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\\ Immersive video,
blended and interactive 17,




W Immediacy — real time
needs must be met 17,




The J Boarding NFC Enabled Favouites Things
Lot Booked —) GEO Check-in —»  Pass —) Suitcase —> Remembered —) Departure —> todo

Begins
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All stages will be easier and more meaningful
More time to dream and a lot less to book

Data and content will deliver best experiences
The best experiences will win




« Win Prizes - a
bottle of Moet

 Fly your own
XCOM plane

e Closest to the
prize Wins
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Phone : 07 3666 0544 www.twitter.com/xcommedia

www.xcommedia.com.au https://www.facebook.com/xcommedia

info@xcommedia.com.au http://www.linkedin.com/company/xcom-media
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